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Chamber of Commerce AGM Presidents Message

The Nelson and District and Chamber of Canadian dollar became a cause for con-
Commerce held our Annual General meet-  cern for the local retail market. Our hope is
ing March 26th at the New Grand Hotel. The to expand on that campaign throughout the
AGM was a great event with a tremendous  year.

cross section of the business community at-

tending. Thanks to all who took the time out The Chamber of Commerce is actively in-
of their busy work schedules to drop by and volved in the Nelson Economic Develop-
take part in the networking and socializing ment Partnership, Invest Kootenay, and the

as well the business component of the Nelson Area Tourism Partnership. The
AGM. The following is a summary of the Chamber is also closely involved in the
Presidents message to the AGM as pre- West Kootenay Boundary Regional Skills

sented by 1st Vice President Cal Renwick.  Advisory Council, keeping a close watch on
the tight labour market and working with
“Thank you all for attending the Annual government, business and service providers
General meeting of the Nelson and District  towards long term solutions. All of these ini-
Chamber of Commerce. | would like to take tiatives play a key role in our economic well
this opportunity to introduce the other mem- being.
bers of our board of directors.
Through our work with the Nelson Economic
Brent Irving Secretary Treasurer, who we Development Partnership we strive to en-
will call upon in a few minutes to deliver the courage expanded and diversified small
financial report. Other directors include; business and tourism sectors.
Barry Auliffe, Chuck Bennett, Elliot Carter, = We are also supportive of development
Harry Davidson, Melanie Gettel, Brent Holo- which recognizes the heritage and environ-
waychuck, Chris Jury, Bruce Lacroix, Travis mental values of our community.
Mann, Barry Mcwha, and Karen van Vogt As well, the Chamber wants to continue to
and John Yowek. build on the strengths of the many artistic,
cultural and educational activities in our
My thanks to all members of the board for ~ community
their commitment to the Chamber. .
The Chamber, in conjunction with the BC
What does a Chamber of Commerce really and the Canadian Chambers of Commerce
do? Well to tell you the truth, issues that lobby local, provincial and federal govern-
affect our members are of primary concern. ments on issue concerning business. The
The principal objective of the Chamber of NDCC in collaboration with other District 8
Commerce is the promotion of economic ac- Chamber delegates will be submitting a pol-
tivity to the benefit of all residents and busi- icy resolution to our upcoming BC Chamber
nesses in the Nelson area. We were proac- AGM stressing the need to expand a provin-
tive in developing a shop local multi media  cial transportation plan that would support
marketing campaign during the important cost effective and accessible transportation
pre Christmas retail season, when our rising to businesses and communities in rural BC.



So really the Nelson and District Cham-
ber of Commerce is a catalyst, a vehicle
Through which business and professional
people work together for the common
good of the community as a whole.

So who does all of this? The chamber
staff, the volunteers and of course the
members.

The members provide the goals, and the
funds through membership fees and by
supporting our various fund raising activi-
ties such as the Chamber Gala dinner
and auction each Fall.

Obviously the Chamber can be many
things to many people, but our strength
is really our membership.

The Chamber membership hit an all time
in 2007, pushing close to the 500 mem-
ber level. In order for us to grow we real-
ized the importance of getting feedback
from our membership and elsewhere in
the business community.

We conducted a membership survey last
year. We felt in order to get better it was
important that we find out exactly what
we are doing right and of course areas
where we could improve. It was apparent
that most people felt the Chamber was
doing a good job and meeting their
needs.

So with that in mind, we will be striving to
implement regular monthly Business
After Five networking and social events.
These will be moved around Nelson to
various sponsoring businesses. It allows
for the host business to spotlight their
business and to act as the host of the
evening. The Chamber of Commerce will
use our membership to help get the word
out and also to act as the co host of the
event. We have also co presented lunch-
eon meetings with the Nelson Rotary
club by bringing in guest speakers. We

hope to build on that initiative throughout
the year as speaking opportunities pre-
sent themselves.

A question we are often asked is what is
the status of the acquisition of the CP
Rail station at the foot of Baker Street?
The Chamber’s vision for the station is
quite simple: we intend on restoring the
exterior of the building to its original
state, while rehabilitating the interior in
order to relocate the Chamber, Visitor
Centre, and Economic Development
Partnership operations into the building.
We also envision a Regional Interpretive
Centre as part of the building.

The Chamber recently commissioned
Fairbank Architecture to develop some
working drawings and to conduct a com-
prehensive feasibility study. We are also
working in conjunction with Stephanie
Fischer who was instrumental in the
Touchstones restoration project.

Plans indicate approximately 6500
square feet of space committed with the
remaining 6500 square feet still to be al-
located. We have met with numerous
interested businesses and community
organizations to discuss possible uses
for the remaining portion of the building.
We have also been applying for federal,
provincial and regional grant opportuni-
ties. There should be little doubt that
once the building is restored it will serve
our community exceedingly well in pro-
viding the store front for the aforemen-
tioned operations. It is imperative that
once the feasibility study of the building
has been completed, that the business
plan being developed for the remaining
6500 square feet ensures sound busi-
ness practices, and that the project be-
comes self sustaining. In short, this pro-
ject will once again see the CPR station
playing an important role in Nelson.



Once the restoration is complete, we will
continue to actively pursue the opportu-
nity for Kootenay Rail Tours to operate
day trips out of Nelson.

| would also like to further acknowledge
the Nelson Economic Development
Partnership. | want to thank the City of
Nelson and Community Futures for their
outstanding performance in the develop-
ment of the economic development part-
nership. The NEDP wrapped up a suc-
cessful 2007...focusing on 5 priority
areas:
1) Business retention and expansion
2) Communication gathering and
sharing
3) Sector strengthening
4) Infrastructure
5) Business investment and attrac-
tion
The 2008 work plan continues to build
on programs already underway, while
also focusing primarily on Business Re-
tention and Expansion, as well as Busi-
ness Investment and Attraction. We are
currently updating and improving on our
regional investment strategy through
Invest Kootenay. The lure piece and
website are undergoing some major
changes and should be ready for a
re-launch at the upcoming Association
of Kootenay Boundary Local Govern-
ments convention being held in Nelson
in mid April. We will also be focusing on
continuing to build our ambassador pro-
gram within the community, and getting
the Invest Kootenay lure piece bro-
chures out to local realtors, and accom-
modators.
Other economic redevelopment action
items that will continue over from the
NEDP 2007 work plan will include;
1) Investment and relocation
inquiry contacts through the
Chamber of Commerce

2)Dialouge with the Business Commu-
nity and Business Sector Consultations
3) Business Peer Mentorship
4)Business training Workshops

5)Skills and Labour Shortage Strategies

Another important initiative that the Cham-
ber is involved with is the Nelson Area
Tourism Partnership. We are in the process
of finalizing a regional plan that will incorpo-
rate Nelson and Kootenay Lake.

The NATP is a model for Nelsons New
Destination Marketing Organization which
is designed to provide a leadership role in
maximizing our tourism opportunities for
the region, while also leveraging other re-
gional resources, and creating a sustain-
able marketing organization. All in all it will
continue to be another busy and important
year for the Nelson and District Chamber of
Commerce. On behalf of the Board, | would
like to thank you for being an important part
of our past and future prosperity.”

BC CHAMBER [ &
OFCOMMERCE

West Kootenay Chambers
bring the regions issues to
the provincial agenda

Chambers of commerce from across the re-
gion met in Rossland to ensure the key is-
sues facing local businesses in the region
will be addressed at the BC Chamber of
Commerce AGM in May in Whistler.

Representatives of these chambers identi-
fied child care and rural transportation as
issues that must be addressed by the
provincial government to enhance the
economic prosperity of communities, the
region and the province.



Chambers in the region have elevated
childcare to the top of the agenda for the
provincial business community. This has
led to initiatives around funding, as well
as initiatives to enhance employment and
recruitment in the child care field

“The Chambers in the region must be
congratulated for the role they have
played in moving this issue to the fore-
front of the provincial policy agenda,”
states John Winter President and CEO of
the BC Chamber of Commerce. “Despite
the fact that we have seen government
act on several of our recommendations
the bottom line for businesses is, if child-
care is not addressed in a comprehen-
sive way it will have a huge impact on
businesses ability to remain viable, let
alone competitive and profitable.”

Through the local Chambers in the region
the business community will take a
strong message to the BC Chamber that
the province must guarantee quality, af-
fordable child care in every community of
this province. The resolution to be pre-
sented to delegates at the BC Chamber
AGM will call on the government to give
immediate priority to developing, funding
and implementing a comprehensive Child
Care Strategy for BC.

Rural transportation is another key focus
for District 8. “We believe government
needs to expand and continue their ef-
forts to date and create a provincial
transportation plan that will support cost-
effective and accessible transportation to
businesses and communities in the rural
areas,” continued Winter. “The Chambers
in the region will be submitting a resolu-
tion to the BCCC with the goal that this
policy will gain support from all Cham-
bers and will have a significant impact on

government to hear the call of rural com-
munities needing assistance to support
their economic sustainability as well as
lowering their carbon foot prints by creat-
ing a transportation plan that will be driven
by a collaborative voice of stakeholders
and meet the needs of rural BC.”

BC Chamber AGM Policy Platform
The 2008 policy development process has
an additional component this year that is
worthy of some focus, that is the policy
priorities identified by the Board of Direc-
tors of the BC Chamber. Below you will
find an outline of the parameters of the
priority areas identified by the Board

A Vibrant Resource Sector
British Columbia is, and will remain for the
immediate future, a resource economy.
The Chamber will continue to advocate
the prudent and sustainable development
of British Columbia’s vast natural and en-
ergy resources in a manner that creates
competitive advantages to the BC econ-
omy while creating export opportunities for
resource and energy developers and jobs
and prosperity for BC communities. Gov-
ernment has a critical role to play in ensur-
ing our resource industries are as com-
petitive as possible on the global stage by
providing the structure and assistance that
encourages investment in these critical
industries.

Competitive Regulation and

Taxation
As an open, trading jurisdiction BC is reli-
ant upon a competitive tax and regulatory
regime at the federal, provincial and mu-
nicipal level.



As important as the overall level of taxa-
tion, the distribution of the tax burden and
the targeting of fiscal incentives in key
sectors are equally important issues af-
fecting businesses, as are regulatory obli-
gations they face.

Crime and Public Safety
While it is true that overall crime rates are
declining in most major categories criminal
activity remains a blight on a positive busi-
ness environment. Where it is prevalent,
it restricts business activity and lowers
profits, increase challenges with retaining
staff, and increases the cost of doing busi-
ness. Improving BC’s record on crime will
require a concerted effort from all levels of
government, as well as from police, judici-
ary and those responsible for addressing
root causes such as housing the home-
less, treating the addicted, as well as edu-
cators.

Skills and Labour Shortage
No longer “looming”, the shortage of
skilled workers and new job entrants is
now a direct threat to British Columbia’s
economy and the well-being of industries
and communities throughout the province.
As an issue, the skills and labour shortage
is particularly impacting the viability of
small businesses in BC.

While solutions to the skills shortage will
need to be driven by the business commu-
nity government has a critical role to play
in ensuring an adequate supply of work-
ers, as well as providing the structure and
resources to encourage training of the
workforce, particularly for small business.

Transportation
Government at both the federal and pro-
vincial level must take a strategic ap-
proach to streamlining the movement of

goods and services province wide. This
approach must address the connectivity of
small, more remote communities, as well
as providing the necessary infrastructure
to facilitate the continued contribution of
our resource industries to the provincial
economy. Finally, government must take
a proactive and imaginative approach to
managing transportation demand in our
growing urban centres.

To achieve these complex goals govern-
ment must establish clear direction and
policy around the importance of the pro-
vincial transportation network, as well as
clear direction on the method and struc-
ture for funding and governance of trans-
portation projects and regions.

The Nelson and District Chamber of Com-
merce will be well represented at the AGM
that takes place in Whistler May 21st thru
24th. Delegates will include President
Janice Morrison, Executive Director Tom
Thomson and District 8 Board member
Brent Holowaychuck.

Got an event coming up?
Go to www.discoverNelson.com
and post it to our on-line
calendar. It’s free!

You can also add your
business information to
our business database.

That’s free too!




\ﬁ Spirit of BC

. COMMUNITY COMMITTEE

Nelson

Supported by 2010 Legacies Now and the
Province of BC, Spirit of BC is a province-
wide initiative that promotes community
innovation, pride and excellence, and in-
volves British Columbians in the opportu-
nities arising from the 2010 Olympic and
Paralympic Winter Games.

The core of the Spirit of BC program is a
network of more than 90 Spirit of BC Com-
munity Committees representing over 200
communities across the province.

Spirit of BC Community Committees
Spirit of BC committees build partnerships
in their communities to support local pro-
grams and ensure residents share in the
benefits of BC hosting the 2010 Winter
Games.

The committees are made up of commu-
nity representatives from a variety of or-
ganizations and sectors such as:

Non-government organizations
Sport and recreation sector
Municipal governments
Chambers of Commerce

The arts community

Tourism industry

Literacy groups

First Nations

Volunteers

Spirit of BC committees and their partners
also lead events and activities during
Spirit of BC Week, an annual celebration
of British Columbia and its unique commu-
nities.

Spirit of BC committees help create com-
munity opportunities in a number of areas,
including sport and recreation, arts and
culture, literacy, volunteerism, business,
and tourism.

Spirit of BC Vision

The Spirit of BC Program promotes the
values of community innovation, pride and
excellence to create unique and lasting
legacies for British Columbians leading up
to and beyond the 2010 Games.

Spirit of BC Mission

The Spirit of BC Program will inspire local
citizens and engage current and future
community leaders in the economic, cul-
tural, and social success of their commu-
nities and celebrate the ambitions and
achievements of individuals and the com-
munity as a whole.

It will collaborate with government, busi-
ness, educators and local community-
based organizations to ensure that lega-
cies address the strengths, needs and op-
portunities in each community, including
literacy, the arts, health, sport, and recrea-
tion.

The Spirit of BC Program will develop a
deep and rich community resource of vol-
unteers committed to the values of sus-
tainable and engaged communities,
healthy living practices and lifelong learn-
ing. As committed community leaders,
Spirit of BC volunteers will value partner-
ship, diversity, creativity and community
spirit.

The Chamber of Commerce will be host-
ing a community meeting in Nelson April
22nd. Anyone interested in taking part or
finding out more information please con-
tact the Chamber at 250 352-3433, or
email tom@discovernelson.com



JobWave

The newest wave to work, the
best way to hire!

2008 promises to be a strong economic
year in British Columbia. Nonetheless,
there are still people who are out of the
workforce, ready to re-engage in employ-
ment.

At JobWave, they can help you connect
with these talented, motivated people so
you can grow your business!

HOW JOBWAVE BENEFITS
EMPLOYERS

f you would like to be the next employer to
hire qualified, job-ready candidates through
JobWave, call us today at 1-888-
JOBWAVE and enjoy the following bene-
fits:

. our team will tailor the hiring process
to meet the needs of your business

. candidates will be pre-screened for
skills and attitude, saving you valu-
able time

. you’ll avoid screening fees, placement
fees and costly newspaper ads with
our free job postings and placement
services

. ongoing support from the field still be
provided to ensure long-term success
in the workplace

LOOKING FOR A FEW INTER-
VIEW TIPS?

Try these questions to get the answers
you need!

1. Tell me a little about yourself

2. Why are you interested in this job?
3. What is your relevant experience?

4. What are your interests outside of
work?

5. What are your greatest weak-
nesses?

6. What do you want to be doing five
years from now?

9. Why should we hire you for this posi-
tion?

10. Do you have any questions for me?

e W

BRITISH
COILUMBIA

The Best Place on Earth

Contact JobWave Today

To find out about hiring through JobWave,
call your Nelson JobWave Service
Provider, Ashland Training Centre at 352-
0966 or 1-888-JOBWAVE.

JobWave is delivered by WCG Interna-
tional HR Solutions in partnership with the
Ministry of Employment and Income As-
sistance. WCG has helped clients attain
over 66,000 job placements since 1995.

JobWave



WELCOME TO OUR NEWEST Tricity Pumps & Power

MEMBERS

Twin Rivers Estates Ltd
John Vicars/Tom Leckie
South Castlegar
250-608-1533

Residential Developer

Canadian Massaging Chairs

Ron Gresiuk

19685 73B Langley, BC
604-534-1243
canadianmassagingchair@telus.net
Massaging Chairs

JNP Contracting Ltd
Nick Boulin

Box 164

Crescent Valley, BC
359-8039

Jackson’s Hole & Grill
Clive Jackson

542 Vernon Street
Nelson BC

354-1919
jacksonsgrill@gmail.com
Licensed Restaurant

Bia Bora

Arash Momtazian
680 Baker Street
Nelson BC V1L 4J4
352-2676
biabora@gmail.com
Clothing Retail

Swetland Enterprises Ltd
Chris Swetland

RR#1,S 16,C 3

Winlaw BC VOG 2J0
226-8960
swetty@netidea.com
Building/Construction

Geri or Brent Eisner

RR #1, S11, C12

South Slocan, BC VOG 2G0

359-7166

spark101@telus.net

Water Systems residential/commercial

Lemon Creek Lodge

Judy Derco

Box 68,

Slocan BC V9G 2C0
355-2403
info@lemoncreeklodge.com
Camground/Cabins

Malicounda Dance Company
Louise Raymond

823 Latimer Street

Nelson, BC V1L 4V6

352-5456

Performance, Teaching, Training

BC Rock & Garden Landscapes
Nate Orasak

S3,C20

Slocan Park, BC

226-6722

Retaining Walls, Walkways, Design,
Installation, Horticulture

Kootenay Athletic Therapy

Christy Nichol

601 Front St, Suite 103

Nelson BC V1L 4B6

250-509-0430
christy@kootenayathletictherapy.com

Sports Medicine and Active Rehabilitation

Kootenay Forge Ltd

Gina & Corey Medhurst

16095 Highway 3A

Crawford Bay BC, VOB 1EQ0
250-227-9466
info@kootenayforge.com

Artist Blacksmith and Retail Store




Patti A Foster Official Reporter
Bill Hanley

511 Nelson Ave

Nelson, BC V1L 2N2

352-2413

paddee@shaw.ca

Legal & Court Reporting

A BIG THANKS TO OUR
RENEWING MEMBERS

Schroeder Creek Resort

Hanson Decking

Canadian 2 for 1 Pizza (MMNOF Hold-
ings Ltd.)

Full Moon Enterprises

3 DR Holdings Ltd (Dairy Queen)

All Seasons Deluxe Vacation Homes
Assured Home Inspections Ltd
Evergreen Natural Foods

Main Jet Motorsports Inc

R&R Construction

Capitol Theatre

Frankly Fencing

Kootenay Exchange

Nelson & District Arts Council
Starlight Tool Services LTD
VisionLink Consulting

A & W Restaurant

Stanley House Bed & Breakfast
Shambhala Music Festival
Bogustown Neighbourhood Pub (New
Owner)

Captain Erik's Watertoys

Wake Up N Ride Wakeboard School
McKernan Gowans (Credit Risk Man-
agement)

Sensations Klothes Shoppe

Kolmel Silver & Gold

Hall Printing

Bite Fresh Food

Belron Canada Inc (Speedy Glass)
Nelson District Rod & Gun Club
Kootenay Lake Village

Big Cranium Design

Human Resources Dev of Canada
All Hit KBS - Standard Broadcasting Inc

Valhalla Consulting Services
Ainsworth Motel

Prestige Lakeside Resort

Prestige Lakeview Inn

Canadian Massaging Chairs
Mountain FM Radio

Nelson Crown & Bridge Ceramics Inc
Spearhead Timberworks

Marken Developments Ltd

Is your firm paying too much
for group insurance?
Have you put off a benefit plan
because of the cost?

Across Canada, more than 20,000 firms
much like yours find their solutions to
these challenges through the Chambers of
Commerce Group Insurance Plan®.

Glenn Sutherland represents the program ex-
clusively in our area and, with the local Cham-
ber’'s endorsement, my job is to ensure you're
aware of the unique approach we take to help-
ing small-to-medium size businesses.

What makes the Chambers Plan different?
Over 20,000 firms that we cover today each
have custom coverage based on the types and
amounts of insurance the owner selected.

The Chambers Plan lets you control the cost,
because you control the coverage you pur-
chase and premiums are a deductible busi-
ness expense.

Whether you're a one-person firm or have 35
employees, choosing custom coverage is easy
and affordable. Start with employee life insur-
ance. You can add medical, prescription drug,
dental, disability income, critical iliness, office
overhead, retirement savings, employee assis-
tance, even “Cost Plus” top up benefits for
owners and executives.



For over 30 years, the Chambers Plan
has been delivering outstanding group
insurance to the kinds of businesses too
often overlooked by traditional insurers.

You'll get
fast, accurate claim payment
outstanding service and support
simple administration (manage your
plan over the internet, if you want
to).
Let’s develop a quote for your firm, call
me today. When we meet, you'll tell me
about the kinds of coverage that interest
you and what you want a benefit plan to
accomplish for your company. Then Ill
build a custom recommendation based
on your objectives.
Let’s put the Chambers Plan to work for
you!

Glenn Sutherland ,B.A.,CSA
Phone: 1-877-552-3518
Fax: (250) 352-3544
sutherg@netidea.com

Trips off the Beaten Track
By David Volk of Seattle Magazine

I've always found a sense of joy in dis-
covery. Before | was married, | loved be-
ing the first to find clubs that hipsters
missed, restaurants my foodie friends
hadn’t heard of and the occasional vaca-
tion spot others had overlooked.

| have discovered just such a place in the
small Victorian town of Nelson, B.C. It's
more Mayberry R.F.D. than CSI: Miami
and more “Hip to Be Square” than “The
In Crowd,” but that’'s what makes it so
cool—in an uncool kind of way.

The few Seattleites | know who have
heard of this southeastern B.C. burg
three hours north of Spokane think of it

as a ski town—and, indeed, there is great

skiing in the nearby Selkirk Mountains.

But | like it as a spring and summer escape.
With snow melted, there are plenty of warm
weather pursuits, including biking, hiking in
provincial parks, kayaking and even swim-
ming in the brilliantly cool waters of the west-
ern arm of glacier-fed Kootenay Lake.

Winding roads hug the lakeshore and branch
off into the hills leading to heritage sites that
include the deserted mining town of Sandon,
the peaceful Kohan Reflection Garden and
the Nikkei Centre, a former Japanese intern-
ment camp just outside of New Denver.

And the warm family pool and horseshoe-
shaped cave at Ainsworth Hot Springs Resort
(about 30 miles from Nelson) provide a great
end to any day trip, regardless of the outdoor
temperature. Finish your soak with home-
made ice cream from a stand across the
street.

The area surrounding Nelson offers many
diversions; we spent two days on the out-
skirts before heading into downtown. But
once there, we found more than 350 heritage
buildings, all preserved by the city, including
a granite Beaux Arts chateau-style court-
house on Ward Street and the three-floor,
brick-turreted former mercantile building that
presides over Baker Street.

The many Victorian homes in and around the
city center give it a turn-of-the-century feel
with art galleries, coffee cafés, boutiques and
a school of Oriental medicine providing a
modern vibe.

Fans of Steve Martin may recognize the city’s
Victorian streetscape from his 1987 movie
Roxanne, which was filmed in Nelson; you
can still take a Roxanne walking tour. As you
tour the town, it’s likely that you'll find, as we
did, local residents who are just as friendly as
the movie suggests.



We followed the advice of locals, and
hiked the short Pulpit Rock Trail outside
of town, which leads to an overlook with
a beautiful scenic view of downtown Nel-
son back across the lake. We also dis-
covered a seven-kilometer day hike to
Kaslo Lake on a marmot-filled trail that
offers pretty glacier views. From here,
you can continue a little farther for a
glimpse of roughing it late-1800s style at
the Slocan Chief Cabin, a turn-of-the-
century miner’s cabin that’s now a mu-
seum, or go 1.2 kilometres to the Ko-
kanee Glacier Cabin, built in honour of
the son of former Canadian Prime Minis-
ter Pierre Trudeau, who died in an ava-
lanche in the area. Had we planned
ahead, we could have stayed overnight
at this well-equipped, attractive cabin.

After a week around Nelson, | found my-
self rethinking my vacation priorities.
When | was younger, | couldn’t escape
my small town fast enough. While [ still
love to visit cosmopolitan San Francisco
and Vancouver, Nelson is the type of
place that whispers “vacation home.” And
| just may heed that call.

This article was reprinted from the March
Issue of Seattle Magazine. The writer
tracked down local photographer Phil
Best, following a visit to the Discovernel-
son website. Phil was able to provide the
writer with a series of photos that were
utilized in conjunction with the article.
One thing we are all proud of is the
amount of media coverage that Nelson
and area receives. The Chamber of
Commerce actively promotes the com-
munity through numerous marketing and
advertising venues, and works in partner-
ship with other local businesses to pro-
mote the region through paid advertising,
and by supporting writers in their quest
for editorial story ideas.

Chamber of Commerce
Board of Directors

Executive
. President Janice Morrison
Private Member & Kastlerock Bed &

Breakfast

. Vice President Cal Renwick, Nelson
Toyota

. Past President Russell Stocks, Nelson
Ford

. Secretary Treasurer Brent Irving,
Carmichael, Toews, Irving Inc

Directors

. Barry Auliffe, Selkirk College

. Chuck Bennett, Black Press Ltd

. Elliot Carter, Nelson Chrysler

. Harry Davidson, Glass House Optical
. Melanie Gettel, Express Newspaper

o Brent Holowaychuk, Finley’s Irish Bar
and Grill & Sage Tapas

. Chris Jury, RBC Royal Bank

. Bruce Lacroix, Lacroix & Associates
Consulting

. Barrie McWha, Balfour Golf Club

o Travis Mann, Granite Pointe Golf
Course

o Karen Van Vogt, Investors Group

. John Yowek, Nelson and District Credit
Union




